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HE MODERN Mid-Ciry

Garage has created an industry
—the indoor parking of the myriad
motor cars no longer accommodated
at the curb-side,
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A STATEMENTI

in Explanation of an Unusual Organization
r T + ¥

HIS Company, established in 1920, is an
T organization of garage specialists of national

reputation. Its consulting engineers have
advised in the planning of 17,000,000 square feet
and more of garage space, involving an investment
of over $100,000,000.

Its income is derived from fees incident rto
licensing the use of its d'Humy Motoramp patented
system of building design.

The Company’s purpose is to place its specialized
knowledge at the disposal of those interested,
that all garages may be more efficzent. Consultation
on garage layout and design does not involve any
obligation unless a project actually goes ahead and
d"'Humy Motoramps are used.

The Company's engineering services are discussed
in detail on page 25. Its other services are presented

on pagc 35.

We can achieve our purpose only if you will call
on us freely on any garage matters. There is no
charge or obligation involved in your asking advice.
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Ramp Buildings Corporation

GARAGE ENGIMNEERS GARAGE MANAGEMENT
CONSULTANTS ON PROMOTION




HE MODERN GARAGE, as that
term defines a mid-city building espe-
cially designed to house motor cars in
numbers, is the tool of a new industry. In-
door Parking has become a national necessity.
The mid-city Garage is, today, an institution
of public utility and is recognized as such.
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Our cities grew into being long before the automobile was
born; and before the billions of dollars invested in property and
buildings completely disposed of the possibility of widening or
replanning the streets of the mid-city areas, long years before
the unprecedented increase of motor cars was visioned.

The years to come may bring us multi-level streets and
traffic boulevards which today appear in the haze of fantastic
drcams. Whatever may be the relief for the congestion of
moving traffic it is unquestionably a fact now and for indeter-
minate ycars to come, that the only possible alleviation of
parking congestion is to provide space for storing cars for an
hour, a day or a longer time, off the street. Thus, for the needs
of today and the increasing needs of the future, man’s ingenuity
has created the Modern Garage, and not as a luxury-priced
necessity but as a sound economic utility.

Right here let us establish the fact that there is nothing
about the modern “‘automobile hotel”” which has any relation
to the noisesome so-called garage of five or ten years ago. That
was a converted stable, where oil and grease, empty cans, and
discarded, worn-out parts were always in evidence, indoors and
out. The modern garage, or automobile hotel, has only a
driveway entrance to reveal its identity. Architecturally on a
par with surrounding buildings, with all its service facilities
and business activity well indoors and out of both sight and
hearing—it is in no way the slightest detriment to adjoining
property, however highly developed.
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A PROFITABLE BUSINESS « <« «

Interest in modern, mid-city garages is not limited to far-visioned
city planning experts. Garaging America’'s automobiles, cither on a
parking or storage basis, is an enterprise in which private capital finds
profitable employment. Business men in many lines of endeavor find
that convenient parking facilities so largely affect their volume of patronage
and ultimate profit, that they are vitally interested in the parking garage
as a means of providing that parking convenience.

Broadly speaking, the modern garage will yield revenue which Euts
it on an earning basis equal to or greater than that of an office building
or other structure on the same site; assuming, of course, that the site 1s
truly appropriate for a garage. That fact makes the erection of garage
buildings distinctly interesting to those who wish to improve available
downtown property. The cost and earning figures presented on following
pages offer concrete evidence in support of those statements. Our obscrva-
tion of the number of such projects, completed and in course of develop-
ment, enables us to voice the opinion that the building of modern garages

offers an attractive opportunity for capital investment.

Mid-city office building owners are awake to the fact that parking
difficulties may adversely affect the leasing of otherwise desirable office
space, particularly in buildings catering to professional men who have
daily use for their motor cars. Whether that adverse reaction be recog-
nized or not, we may say without fear of contradiction that space in any
office building is a more desirable lease if safe, indoor parking is con-
veniently accessible. The recent years have seen the erection of a repre-
sentative number of garages, practically as annexes to the office buildings
they are purposed to serve.

Carrying the development a step further, there are now, and will be
more buildings planned to combine office floors and garage spacc under
one roof. This is the logical arrangement for the ultimate convenience
of the building tenants, and of those who call to do business with them.
Several illustrations in these pages depict such buildings. In some the
office space predominates and the garage facilities are designed to utilize
the rear and less well lighted portions. In others, the garage space con-
stitutes the larger floor area, and the day-lighted portion or strect frontage
only is utilized for office purposes.

Hotel guests, whether transient or resident, look to the hotel for
near-by and responsible garage accommodations. To uphold the proper
garage service standards, leading hotel owners have found it advantageous
to own and operate their own garages. Facing page 15 is a group of views
of typical modern hotel garages. Local patronage in addition to the
direct hotel business warrants the establishment of a sizeable garage as
an independent enterprise operating for profit.
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EVERYONE INTERESTED ¢ w«

Retail merchants still differ in their angle of approach to the manner
of remuneration for providing garage parking for their patrons’ cars, but
are convinced that it pays to meet the situation. Because pictures speak
louder than words, we have gathered together on page 13 some repre-
sentative examples of such enterprises. On the other hand, stores which
happen to be adjacent to a modern public garage find it satisfactory and
mutually profitable to arrange for customer parking with the garage
OWners.

Every business or social activity that calls together any considerable
number of people has a vital and selfish interest in seeing adequate parking
SEECE provided. The mental quietude which accompanies the knowledge
that one’s car is safe and that no police regulations are being transgressed,
is conducive to more frequent attendance. Theater and restaurant owners,
therefore, are definitely profited by a nearby parking garage.

Neighborhood central garages in apartment house districts offer a
degree and standard of service impossible to the small and much more
distantly located garage of the older type. The day has come when
apartment developments of consequence recognize and plan to meet the
nced for garage space as a unit part of the general housing scheme. Whether
the garage be integral with the apartment structure, or independent but
closely adjacent, is entirely a matter of local conditions. The two, how-
ever, must be considered as a unit.

Owners of valuable downtown property which is unimproved in the
modern sense find that the opportunities for profit with a modern-idea
garage arc comparable with other types of builcﬁngs. They are especially
attracted by the fact that a garage improvement represents a considerably
smaller capital investment—since the construction cost of a garage is
usually less than half that of an office building, hotel or other property,
and since depreciation is not so much of a problem. The records of past
and current activity are ample evidence of the general recognition of

these facts.

The difficulties of finding curb-parking space in under-garaged cities
have placed squarely before the automobile manufacturer, his distributors
and dealers the matter of taking individual interest in the creation of
parking garages as a means of removing sales resistance. The ideal of
making America a nation of two-car or three-car families can become
a rcality only as the possibility of the regular use of the motor cars for
driving to business, or shopping expeditions, to the theater and other
mid-city places is made real. Parking places must be provided indoors.

This interest is reason cnough for members of this group to take
the initiative in promoting parking garages. Because in some instances,
the demand for locating such a building in a certain neighborhood coincides
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